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At the DWC, we like to keep it simple when it comes to 
starting your own club. All you need to do is:  
 
(1) grab your girlfriends; 
(2) designate a director; and 
(3) plan some programs. 
 
Our approach is grass roots and hands-off. You can 
decide how to run your own chapter. 
 
Continued inside …  
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1. Quick References  

Quick facts 

·  The Downtown Women’s Club was founded in 1998 in Boston. 
·  The DWC expanded to NYC in 2003 and other chapters followed. 
·  The DWC launched their online networking platform in 2006. 
·  Website = http://www.downtownwomensclub.com 
·  Mailing List = 12,000+ 
·  There are two levels of membership:   

o Free mailing list members/local club members 
o Paid DWC+ Premium members (members with online benefits) 

·  Business model = Online membership organization with additional revenues through affiliate 
programs and advertisements. 

·  The Downtown Women’s Club is part of DWC Services Inc. LLC. 
·  The DWC is run by Diane K. Danielson, CEO & Founder, along with a handful of virtual 

assistants, advisors and volunteers. 

Quick contacts 

·  Have a question?  Send it to dwcplus@gmail.com.  This is our customer service email and most 
of these are answered by Vivian Franquez.  

Director responsibilities 

·  Run at least one event/month. 
·  Use Meetup.com (or your own website if you already have one) to post your events and 

communicate with members.   
·  Post your intent to launch/any events on our DWC Facebook page wall 

(http://www.facebook.com/dwcnetwork.com). If they are not posted here, we won’t know about 
them and can’t include them in any national newsletters that go out. 

·  Publicize your events (online and offline). 
·  Once you have thrown 4 consecutive events, contact us at dwcplus@gmail.com and we’ll 

officially list your club on our website/include in our national newsletters. 
 
Messaging members 

·  We recommend using meetup.com to contact your members. 
 
Benefits of being a Director 

·  Build your network exponentially. 
·  Establish your reputation as a leader. 
·  Promote your business/yourself. 
·  Learn to use social media effectively. 
·  Practice at public speaking. 
·  Become a DWC Affiliate and earn revenue for promoting our DWC+ Premium membership.1 
·  Help other women build their networks. 

 

                                                 
1 This is entirely optional.  We understand that some of our directors cannot profit from outside endeavors. In this case, they can opt 
to not participate in the DWC Affiliate program or have any revenue directed to a not-for-profit of their choice. 
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Characteristics that make for a successful DWC Director: 

 
·  Understands the value of networking and wants to build their network. 
·  Wants to help other women in business. 
·  Has a network in place (or the desire to build one). 
·  Is comfortable with social media. 

 
DWC Slogans, Taglines & Descriptions 

·  Downtown Women:  It’s an attitude, not a location. 
·  Downtown Women’s Club: Professional networking that’s affordable, effective and fun! 
·  Downtown Women’s Club:  Get networked. Get noticed.  
·  Downtown Women’s Club:  Get networked. Get noticed. Get DWC+. 
·  Downtown Women’s Club:  Get networked. Get noticed. Get results. 
·  Forget the Old Boy’s Club; join the Downtown Women’s Club. 

 
Please use the following paragraph whenever you need language about the DWC. 
 

The Downtown Women's Club is a business network and career website that makes professional 
networking affordable, effective and fun!  We have local clubs and an online membership where 
members can access free eBooks, teleclasses, member profiles, and much more.  Visit 
http://www.downtownwomensclub.com and join today. 

 
Logos are included in a later section. 
 

How is the DWC different from other organizations? 

1. Clicks and Mix Networking . The DWC is one of the few women’s organizations to combine both 
online and in-person networking.  

2. Professional and Personal Development . Women no longer draw lines between their 
professional and personal lives, we help members combine both. 

3. Low-key, low cost networking . We’ve found that by avoiding costly events and formalities, our 
members take charge and get more out of our networks.  

4. No guilt networking . We have smaller, more casual events and an online networking platform. 
Our members can interact in a comfortable environment that fits their schedule. 

5. Our “business is fun” philosophy . We know from experience that if networking isn’t fun, then 
we’re not going to find time to do it!  
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2. Background Information on the Downtown Women’s C lub 
 
[From Diane K. Danielson’s Meet the Founder webpage.] 

Why does the world need the Downtown Women’s Club (DWC)?  
 

This is a question that every entrepreneur must answer about their company. I’m not sure the whole world 
needs the DWC, but I certainly did back in the 1990s when I realized as a young woman in a male-
dominated industry that I lacked connections, advice and support. While I had a truly great experience 
working with much of the old boy’s club, and even some incredible mentors, there were always some 
questions I couldn’t ask; some events I couldn’t go to; and some opportunities that appeared to be 
beyond my reach. 
 
I tried to join some of the leading women’s groups, but was deemed too junior despite my lofty title and 
my company’s willingness to pay their exorbitant fees. Even when I “qualified,” I was dismayed that I 
couldn’t bring my young colleagues as they didn’t meet the minimum experience requirements. How were 
we going to break through glass ceilings if talented, ambitious women were being excluded from 
networking due to gender, age, experience, or financial reasons? And the view from the other side is just 
as dismal. In a world where technology is a critical factor in everything that we do, how could the senior 
women stay in touch with what’s really going on?  
 
I found others who felt similarly and together we decided it was time to change the networking landscape, 
not just for ourselves but for all women. And, that was the reason the Downtown Women’s Club was 
founded: To make networking accessible and fun for everyone .  
 
Networking with peers was our goal for our first 10 
years. As we head into our second decade, I’m 
adding a second mission: To provide women with a 
platform to create their dream careers. You won’t find 
much debate on our site as to work-life choices. We 
assume that if you’ve found us, you want a fulfilling 
career, whether launching a business, bounding up 
the corporate ladder, finding flexible work 
opportunities, returning to the workforce after time off, 
testing out a new career, or phasing down as you 
head into retirement. We offer networking, marketing, 
educational opportunities, and an open invitation to 
get involved as much or as little as you and your 
schedule allows.  
 
Still, there’s one story that always comes to mind when I’m asked about the Downtown Women’s Club. At 
our first holiday party, we asked the original members to share why they wanted to be part of this new 
organization and what it meant to them. Their answer? Friendship. And, for the past 10 years, I can 
honestly say that most of my closest friends and colleagues have passed through the Downtown 
Women’s Clubs, as members, contributors, supporters, sponsors, and advisors. Even today, when I’m 
more behind the scenes, I’m still meeting amazingly talented and enthusiastic women through the DWC 
whom I’m proud to call my friends, and hope that you will too.  
 
Diane K. Danielson 
CEO & Founder, Downtown Women’s Clubs 
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3. DWC+ Premium Membership 
 
The DWC+ Premium membership was created for members who: 
 

·  Don’t have a local club but still want to network. 
·  Have a local club but not the time to get there. 
·  Like to interact with others online. 
·  Want to learn more about social media. 
·  Want to build their online image and reputation. 
·  Want to promote their company or services. 

 
 
DWC+ Premium members can do all of the above and more with the following: 
 

·  A Member Directory Profile  
Boost your online image with an extensive DWC+ Profile. Include qualified links to all your other 
online information and websites. 

·  DWC+ LinkedIn Group  
Access our DWC+ members-only LinkedIn Group and expand your network. 

·  DWC+ eBook Series  
Receive free eBooks on social media and other subjects. 

·  DWC+ Teleclasses  
Attend or download expert-led workshops by phone. 

·  "Network Now" monthly newsletter  
Learn the secrets to successful networking. 

·  DWC Blog Network  
Get the exposure your opinions and expertise deserve. 

·  Discounted and Free Advertising  
DWC+ members get free advertising through our Discounts & Freebies program, plus discounted 
advertising in our eNewsletters. 

 
With over 50 Teleclasses available for download + n ew eBooks the value of the $49 membership is 
over $1,500. 
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4. The Five Commandments of running a DWC Chapter 
 
 
5.  Membership and events are open to everyone. Thi s means everyone, even men! 
 

While our platform tends to be self-selecting for most members, our DWC local clubs and events 
are and will remain open to everyone. No local club shall discriminate against any individual for 
any reason.  
 

4.  Events should be small/interactive. Apply the " what's in it for me?" test. 
 

Women today are too busy to make it to an event where there is no immediate gratification. 
We've found that smaller (10-75 women) events just seem to work better. Also, we have the most 
success with speakers who engage attendees in interactive discussions and who will leave our 
members with information they can apply immediately to further their professional and personal 
development. 

 
3.  Topics can be professional/personal mix. Keep t hings lively by mixing it up. 
 

We are a professional women's organization, yet we've found that our members enjoy programs 
that mix the personal development with the professional. For example, fashion and finance; book 
clubs and cocktails; shopping and networking, etc. Feel free to step outside the "corporate" 
mindset once in a while and have some fun! 
 

2.  Be wary of blatant self-marketing. This backfir es for directors and members. 
 

We know it's tempting, but we STRONGLY recommend fighting the urge to blanket members with 
solicitations. Members are entrusting Directors with their contact information. If used 
inappropriately, you will lose the trust and interest of your membership and damage your own 
reputation. Please stick to DWC business in your emails or Meetup.com announcements 
(although your signature, company and tagline can definitely be attached at the end). 
 

1.  Don't forget to have fun! 
 

One of the reasons we keep everything so simple and with minimal bureaucracy is that if it isn't 
fun, we wouldn't keep doing it. So, if you're starting a club, don't ever forget the "fun factor" for 
both club organizers and members. 
 



8 
 

5. Events 
 
Each chapter throws different types of events.  Some locations are more amenable to lunches, cocktails 
or breakfasts.  Please feel free to experiment and try new things.  We suggest keeping your initial events 
free of charge to make it more manageable and to test out what works best for your members.  You can 
also ask for $5 or $10 at the door to cover expenses (just make sure it’s clearly noted in any 
announcements). 
 
Below are details and ideas about some of our more successful events over the years: 

Cocktails & Conversations  

·  Location : 
o Any bar/restaurant with an area/room that you can use. Hotel bars work well.   
o Some groups meet in the same bar every month (Even same night each month – i.e. 2nd 

Monday of the month). Others like to try new places. 
·  Speakers :   

o No need for a speaker, but if you do, they should only talk for 15-20 minutes. 
o Speaker ideas: Authors, image consultants, executive coaches. 

·  Pricing : 
o Keep it free (i.e. cash bar).  However, you might try to talk the bar into providing some 

light apps, especially if you’re showing up on a slower night like Monday or Tuesday. 
·  Sponsors :  

o Sponsors can host events on their own premises and provide drinks/light apps. 
o Or, sponsors can arrange with the bar/restaurant to provide the space, light apps and 

drinks if they want (it can be cash bar, if they are providing food). 
o Sponsors can be posted on Meetup.com sites. 
o Sponsor ideas:  Salons, boutiques, non-profits, museums, art centers. 

Brown Bag Lunch series 

·  Members bring their own brown bag lunches 
·  Sponsors 

o Hosted by a company who provides a conference room (needs to hold at least 20 
people). 

o Sometimes host companies provide drinks or cookies or even lunch, but not required. 
·  Speakers : 

o Speakers are generally “skill-based” i.e. teaching communications, marketing, 
networking, branding, negotiation, social media, etc. 

o Good speakers are: executive coaches, authors, local business leaders, or people who 
are trained in facilitating discussions on a particular topic. 

o Best test:  “What’s in it for me?” meaning that every speaker should leave the audience 
with something tangible.  Consider what would get women to take an hour and a half out 
of their day, or if there is a skill set about which you would need to learn more. 

o If you want to lead a session on your area of expertise, feel free to do so once a year. 
·  Format  (Suggestions): 

o Go around the room and have everyone introduce themselves and their company and 
either say why they came, who they’re looking to connect with, or an interesting fact 
about themselves (pick one to save time). 

o You can mention to members that they should write down the names of three people who 
they would like to meet either based on the introductions or something they say during 
the luncheon. Then after the speaker’s presentation, they can go meet them. 

o Have the speaker present for about 30 minutes + 5-10 of questions. 

Author Series 

·  Work with a local bookstore to host an author event. 
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·  Find local authors of business books. 
·  You can have it at the bookstore (if they have the room) or a nearby location. (i.e. combine it with 

cocktails … sometimes a bookstore will show up with the books to sell.) 
 

Partner Events 

·  Partner with other organizations and groups.  We don’t tend to view anyone as competition as 
we’re so unique, so join up for cocktails.  It’s a great way to expand the group and make the event 
planning easy.   
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6. PR for events 
 

Online Calendars 

Here’s a sampling of how you can promote your event online: 
·  Facebook/Twitter/LinkedIn – These are great places to list and promote events 
·  http://upcoming.yahoo.com.  
·  Craig’s list - http://www.craigslist.com/ 
·  http://www.careerjournal.com/calendar/ - all cities (probably not for cocktails but for any speaker-

led event). 
·  Local business event listings (don’t know? Google “Free business event listings + YOUR CITY)  

See what comes up: i.e., Bernardo’s list (NYC/Boston) 
·  Local newspapers 
·  Local business journals 
·  Local industry journals  
·  Local women’s journals 
·  Washington Post, Boston Globe and other major papers generally have a “jobs” section and may 

accept listings. 
·  For Diversity (all cities) - http://minorityprofessionalnetwork.com/calendarpost.asp 

DWC Facebook Page   

We have a DWC Facebook page (http://www.facebook.com/DWCNetwork) where you should post your 
events on our wall.  This way all our fans can see it and share it, and we’ll be able to keep track and 
include them in our newsletters.   
 

Local Newspapers-Print.  

This is still an extremely effective means of promoting events. Collect a list of email addresses for your 
local journals (some have submission forms on line) and send them a one-paragraph description.  Note 
that some require 30-days notice.  See the format in which they list other events – i.e. Name, time, place, 
etc. - and write the description in that manner.  The less work for them, the more likely they’ll include it.   

Email 

Personal reminders from you and your program committee/ambassadors is a great way to spread the 
word.  Simply forward one of our emails (you’d be surprised how many of your friends need reminding to 
even sign up to get announcements).  You don’t have to email everyone all the time, but it’s a great 
excuse to get in touch with folks by telling them  
 

“Hi … I wanted to touch base and let you know that I’ve taken on a leadership role with the 
Downtown Women’s Club.  If you haven’t had a chance to check it out, please join us at our next 
local event (details below), or visit [our meetup site] and sign up for the free mailing list.” 

 
Or, if you’ve already sent an email like that: 
 

“Hi … Just a reminder to check out our next Downtown Women’s Club event. I’d love to meet up 
with you.  Hope you are available to join us.” 
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7. Marketing 

Postcards  

These are our only printed marketing material.  We have postcards with discounts on them for DWC+ 
Premium membership (20% off).   Feel free to distribute as many as you can to members or leave them in 
libraries, business centers or wherever you think potential members might see them.  Please send your 
mailing address to DWCPlus@gmail.com anytime you need some. *Note – The postcard discount offer 
only works if people click on the registration link on our main website (www.DowntownWomensClub.com).  

E-Newsletters 

The DWC Monthly Dish - The DWC puts out a monthly enewsletter at the beginning of each month to 
our entire database.  We will include any new clubs and new club events we see posted on DWC 
Facebook page.   
Network Now!  – This DWC enewsletter goes out to our paid DWC+ member and we will include the info 
there too. 
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8. Logos  
 
Download logos from the following locations: 
 

 
http://womensdish.typepad.com/09DWCLogos/DWCLogoWendy.png 
 

 
http://womensdish.typepad.com/09DWCLogos/DWCLogosBEST.png 
 
 

 
 
http://womensdish.typepad.com/09DWCLogos/DWCLogosBEST160button.png 
 
 

 
http://womensdish.typepad.com/09DWCLogos/DWClogo_Orange_lowres.jpg 
 

 
http://womensdish.typepad.com/generalbannerheader.jpg 
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9.  Setting up a DWC Meetup.com Site 
 
To start a group, it will cost you about $15/month.  Once you are an official DWC local club, we will pick 
up this cost for you.  We recommend that you don’t launch your group until you have a meeting planned.  
This is because once you start your group, within 72 hours, Meetup.com will send out a one-time 
announcement to everyone in the nearby region – it’s good advertising for you!  So, once you have the 
details set for your first event, follow these directions.  Feel free to tweak it along the way. 
 
Step 1: The basics 

·  Put in the zipcode that is most central to where you will hold your meetings. 
·  As a group name put in Downtown Women’s Club [Your city/region/town] 
·  Home page headline:  “Welcome to DWC [whatever your club’s name is]” 
·  Group description: 

 
The DWC-[your club] is a local chapter of the Downtown Women's Club.  This chapter is headed 
up by [YOUR NAME], who is your contact for any and all local events.  Join this group for free to 
ensure that you get notices of local events in the area. 
 
Our goal is to bring professional women together to network, build relationships and have fun! 
Visit our national website at http://www.downtownwomensclub.com where you can find more 
member benefits and ways to interact with the Downtown Women's Club between meetings. 
 

·  What are members called:  DWC Members 
·  Web Address:  meetup.com/DWC[Your city/town] 
·  On the Web Address – keep it simple and easy to remember. 

 
Step 2: Pick a theme.   
If you want to just use the default, that’s fine, but you can also click on the “Make Your Own Theme” tab. 
If you choose to make your own theme, here are some guidelines to make it look similar to our other sites 
(for example: http://www.meetup.com/DWCTampaBay/).    
 
Group name header 

·  Back. Color = white (#ffffff) – to make the color options choices disappear after you select, just 
click on any other part of the screen. 

·  Text. Color = ignore 
·  Logo:  upload the general banner logo included in the Logos section of this guide. 

Page background 
·  Color:  white (#ffffff) 
·  Image: ignore 
·  Image repeat: ignore 
·  Image align: inore 

Headlines 
·  Font: Arial 
·  Text color:  put in #FF6600 in the space and hit enter. 

Links & Buttons: 
·  Link color: Click the Blue 3 from the right and 5 down (#2375A4) 
·  Button color:  Click the Blue 3 from the right and 5 down (#2375A4) 

Navigation bar 
·  Back. color: Click the Blue 3 from the right and 5 down (#2375A4) 
·  Text color: white 
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Boxes 
·  Back. color: The beige that is two in from left, and two down. (#E6DBCF) 
·  Accent color: The beige that is two in from  from left and three down.  (#D6C5B1) 
·  Font: Arial 
·  Text color: ignore 

Hit submit 
 
Step 3: Find the right members page 

·  Add in key words like women in business, professional networking, working women, women 
entrepreneurs, etc. 

Hit submit 
 
Step 4: For New Members page 

·  We recommend keeping the Message boards on (keep the check mark) 
·  But, turn off the Mailing list option (uncheck the box) 
·  Here’s some text to send a new member when they join, feel free to edit to fit your needs. 

 
[introduce yourself] 
 
Welcome to DWC-SE Mass/RI.  We're a local chapter of the Downtown Women's Club. Come out 
to network with other fabulous businesswomen in a casual environment.  Our meetings are open 
to all and we hope you bring friends and colleagues! 
 
In between meetings, visit our main website for even more online networking and marketing 
opportunities. http://www.downtownwomensclub.com. 
 
Hope to see you at some of our meetups. 

 
·  Fill in the info for your planned meetup or skip this step (for now).  But see above, we recommend 

not launching your group unless you have an event planned as meetup helps promote your group 
by sending out info about the launch to its relevant membership.  

 
Adding Sponsors: 

·  We like the option to have groups be able to list sponsors on the site.  You should see this option 
on the right hand column after you complete the steps above.   Just click on the button to add a 
sponsor link and kick it off by listing us (Downtown Women’s Club national) as a sponsor. 

·  To do this:   
o Click on Add Sponsor. 
o Sponsor Name: Downtown Women’s Club National 
o Description:  Join as a DWC+ member & start connecting online between local meetings. 
o Add photo: add the affiliate photo. 
o Does your Sponsor have a website?  You can put http://www.downtownwomensclub.com 

or if you are one of our affiliate marketers, put in your special affiliate code link here. (See 
next section). 
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10. DWC+ Affiliate Program 
 

Become a Downtown Women’s Club Affiliate and earn 
$$ for promoting our DWC+ Premium membership. 
We’ve always wanted our members to benefit from spreading the word about the Downtown Women’s 
Club (DWC).  This is why we’re offering a new DWC Affiliate program where members, partners and non-
profits can post customized affiliate “hop links” on their site or send them out through email and social 
networks.  If anyone purchases a membership after clicking your link, you’ll receive a 45% referral fee 
(approx. $20).  Below is a guide to getting started: 
 
1. How do I get started?   
 
We’re using the affiliate marketing site www.ClickBank.com to run the DWC Affiliate program.  You must 
first sign up for a FREE ClickBank “Affiliate” acco unt by clicking HERE or visiting their homepage 
(http://www.clickbank.com).  During the signup process you will select your ClickBank nickname. Your 
Nickname is your unique ID that allows ClickBank to accurately track and award the commissions you 
earn. You will use your nickname in all affiliate links (HopLinks) that you create. 
 
2. How do I promote the DWC? 

·  After you sign up for ClickBank, visit our HopLink builder page:  
https://www.clickbank.com/info/jmap.htm?vendor=DWCNETWORK 

·  Insert your ClickBank nickname in the space provided. You can ignore Tracking ID, you only 
need a Tracking ID if you plan to promote multiple ClickBank products. 

·  Then click Create. 
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·  After you hit “Create”, you’ll see the following screen, which will include your unique code: 

 
That link will bring you to the page below:  http://www.downtownwomensclub.com/facebookebook. But, it 
is encoded with your personal affiliate code to ensure that you get credit for referrals. 
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3.  Do I have to use an encrypted link? 
 
No. You can use a basic link that is http://yourclickbankID.DWCNetwork.hop.clickbank.net.  Just insert 
yourClickBankID.  This is absolutely fine if you are just sending it out to friends or if you are sending an e-
newsletter (some e-newsletter services won’t accept the encrypted link).  If you are publishing this link in 
a more public place, you may want to use the encrypted ones. 
 
4.  Why do I need a hoplink? 
 
By using the encrypted hop link, or unencrypted version, it allows ClickBank to track if anyone purchases 
from your link.  To check if it’s working:  

1. Copy and paste your new link into the address bar at the top of a search engine.   
2. Then when it takes you to the DWC landing page, click on Join Now.   
3. This will bring you to an order form.   
4. Scroll down to the bottom of the order form and you should see your affiliate code listed. 

 
5.  How do I use the encrypted hoplink? 
 

·  Send out messages on LinkedIn, Twitter or Facebook.   Hint:  Visit http://tinyurl.com  and 
make your encrypted link shorter (maybe even give it a custom link to make it easier).   Also, 
Twitter tools like www.hootsuite.com, and www.twhirl.org will do this automatically for you.  Then 
you can send it out in messages like: 

®  “Going to a Downtown Women’s Club event tonight – learn more about the DWC at [insert 
shortened hoplink].” 

®  “Just joined the Downtown Women’s Club – learn more at [insert shortened hoplink].” 
®  “I’m a Downtown Women’s Club member – join today at [insert shortened hoplink].” 

 
·  By email .  You can include those links in the content or signature line of emails. 

·  Your website or blog .  See below for the different badges we have for bloggers, websites, non-
profits and even individuals (i.e. for Facebook pages). 

6. When I earn a commission, how soon will it be re flected in my account? 
 
Any commissions you earn will be posted in your ClickBank stats account within two minutes of a 
successful purchase. 
 
7. How will I be paid the commissions I earn? 
 
ClickBank issues payments every two weeks by check.  They have a default minimum threshold of 
$100 which must be earned in affiliate referral fee s before they issue a check .  However, you can 
lower this minimum threshold to $10, $25 or $50.  Note that ClickBank deducts $2.50 from every check 
issued for administrative fees, so it may make more sense to save up for the default. 
 
However, to change your Payment Threshold, login to your ClickBank account and select the "Account 
Settings" tab. Click "Edit" to the right of the "Payment Information" section. Select the "Payment 
Threshold" of your choice, and click the "Save Changes" button. 
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IMPORTANT:  ClickBank requires 5 separate purchases  before issuing the initial check .  ClickBank 
will withhold payment of any account balance until the following criteria is met:  

·  Sales made with 5 or more different credit card numbers; and,  

·  Sales made with two different payment methods (either Visa, MasterCard, or PayPal). Note: 
PayPal purchases do not count toward the minimum 5 different credit card numbers.  

This requirement is in place to help prevent Affili ates from abusing the ClickBank Affiliate 
program by using their accounts for the sole purpos e of fraudulently collecting rebates and/or 
discounts on their own purchases.  
 
Once you have met the Customer Distribution Requirement, your account will begin issuing payments 
normally, in accordance with our Accounting Policy, beginning on the next payment issuing date.  
If a sale is refunded the customer receives a 100% refund and payouts from that sale are debited back 
out of the corresponding Vendor and Affiliate accounts. 
 
8.  Can I promote more than just the Downtown Women ’s Club? 
 
Absolutely.  You can check out the ClickBank Marketplace and search under the categories for other 
products to promote. 
 
9.  I'm a beginner affiliate. Where can I go to fin d help? 
 
The Downtown Women’s Club does not provide technical support for affiliate accounts – questions should 
be directed to ClickBank.  However, since your success as an affiliate is important to ClickBank they have 
collected some resources that you might find helpful in understanding how to maximize your 
opportunities. For more information, please visit their Resources page. You may also want to check out 
the ClickBank Marketplace and search under the categories "Business to Business" and "Marketing and 
Advertising". There are several ClickBank vendors who offer assistance for beginner affiliates. 
Also, please be sure to read over and familiarize yourself with the ClickBank Client Contract before you 
begin your first promotion. 
 
 
10.  Affiliate Buttons to use on your website or bl og. 
 
See the next page. 
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Affiliate Buttons 

To insert into an enewsletter, website or blog, copy the code next to the logo you want at right, but where 
it says “INSERT YOUR UNIQUE CLICKBANK HOPLINK HERE” put in your unique Clickbank code which 
is either: 

1. The encrypted one you got through Clickbank; or 
2. The unencrypted one which is “http://[yourclickbankusername].dwcnetwork.hop.clickbank.net” 

 
 
 
For Non-Profits: 
 
 
 

 
Non-Profit Tower  
 
<a href='INSERT YOUR UNIQUE CLICKBANK HOPLINK HERE' 
target='_blank'><img id="nonprofit1" style="width: 120px; height: 240px; border:0;" 
src="http://www.downtownwomensclub.com/dwc/images/affiliate/NonProfitAffiliate.j
pg"/></a> 
 
 
 
 
 
 
 
 
 

 
 
 

 
Non-Profit Square 
 
<a href='INSERT YOUR UNIQUE CLICKBANK HOPLINK HERE' 
target='_blank'><img id="nonprofit2" style="width: 180px; height: 150px; 
border:0;" 
src="http://www.downtownwomensclub.com/dwc/images/affiliate/NonProf
itAffiliatesmall.jpg"/></a> 
 
 
 

 
 
See next page for more options.
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For everyone (bloggers, partners, affiliates).  
 

 
Small Blue Button 
 
<a href='INSERT YOUR UNIQUE CLICKBANK HOPLINK HERE' 
target='_blank'><img id="smallblue" style="width: 125px; height: 125px; border:0;" 
src="http://www.downtownwomensclub.com/dwc/images/affiliate/AffiliateBlue.jpg"/
></a> 
 
 

 
 
Small Orange Button 
 
<a href='INSERT YOUR UNIQUE CLICKBANK HOPLINK HERE' 
target='_blank'><img id="smallorange" style="width: 125px; height: 125px; 
border:0;" 
src="http://www.downtownwomensclub.com/dwc/images/affiliate/AffiliateOrange.jp
g"/></a> 
 

 
 

DWC Tower Button 
 
<a href='INSERT YOUR UNIQUE CLICKBANK HOPLINK HERE' 
target='_blank'><img id="affiliate1" style="width: 120px; height: 240px; border:0;" 
src="http://www.downtownwomensclub.com/dwc/images/affiliate/Blogger-
ForProfit.jpg"/></a> 
 
 
 
 
 
 
 
 
 
 

 
 

DWC Square Button 
 
<a href='INSERT YOUR UNIQUE CLICKBANK HOPLINK HERE' 
target='_blank'><img id="affiliate2" style="width: 180px; height: 150px; 
border:0;" 
src="http://www.downtownwomensclub.com/dwc/images/affiliate/Blogger
-ForProfitsmall.jpg"/></a> 
 
 
 

 



21 
 

11.  Adding your existing club to the Downtown Wome n’s Club network 
 
Do you already run a women’s business group?  If you do and are located in an area or town where we 
don’t already have an existing chapter, then we’d love to have you and your members as part of the DWC 
community.  
 
Advantages to becoming a local Downtown Women’s Club chapter: 
 

·  Increased benefits for members via our DWC+ Premium membership. 
·  More opportunities to interact with your members between meetings. 
·  Increased visibility for your group through our national newsletters and social media promotions. 
·  Potential to earn revenue for your groups/Director through our affiliate program. 
·  You can continue to keep your clubs brand if you like and run your club as you have, provided it 

meets the standards set out in this guide. 
 
There are two ways to join the Downtown Women’s Clu b network.  Please contact 
DWCplus@gmail.com  if you are interested. 
 
Low integration - keeping your own brand. 
 

1. Send an introductory email to your membership announcing the partnership and outlining the 
benefits of a DWC+ premium membership.  We will help you craft this. 

2. Include one of our DWC Affiliate links in all announcements to your members. 
3. Post our teleclasses on your calendar (or provide us access to do so). 
4. Post our affiliate button on your website. 

 
High integration – become an actual DWC local club 
 

1. Send an email to your membership announcing that you are becoming a DWC chapter.  
2. Send us an excel spreadsheet of your members and we will add them to our database for 

national announcements (but please send them the option to be removed before then).   
3. You can either create a meetup.com group, or keep your own site (we will just include the link to 

it). 
 
 
 
 
 
 
 
 


